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(1) All questions are compulsory.
(2) Figures to the right indicate full marks.

Answer any two of the following :-

(a) Define Merketing & explain the features of nuuketing, .

(b) What is.Strategic Marketing Management ? How is it different from
Traditional Marketing Management ? Explain.

(¢) What is Event Marketing ? Explain the steps in event warketing.

Answer any two of the following :

(a) Define Marketing Information System. Describe the features of MIS.

(b) Explain the meaning of Consumer Behavior. What are the various factors
atfecting consumer behavior? :

(¢} What is Market Segmentation? Exw ain the bases of market
segmentation.

Answer any two of the following :

5

) Deﬁﬁﬁ'Marketing Mix. Explain briefly the various areas of product
decision.

(b) Explain the term Branding. Discuss various factors affecting branding.

(<) Explain the mcanmr* of Pricing. Discuss briefly the various pricing
methods,

swer any two of the "oi!rwri'w d : i

(s) Whatis Physical Distribution ? Describe recent trends in distribution,

(b) Define Adveriising. Briefly explain the features of advertising.

(c) What is IDirect Marketing ? Explain the various forms of direct

arletinc
marketing.

Fill in the blanks by choosing ”pproj riate options given below.
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(b) State whether the following statements are “Trye’ or ‘Fal
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_is amethod of introducing new products with the same brand
name. '

(2) Brand fatigue (b} Brand loyalty

(¢) Brand positioning (d) Brand extension
. Marketing channel is also called as Zero level,
(a) Horizontal (b) Direct

() Indirect (d) None of these

se
Study of consumer behavior is a complex exercise,

Product mix refers to the complete portfol

10 of products offered by a.
firm.

Telemarketing is a form of Direct Marketing. . -

Marketing Decision Support System is

A component of marketing
research. :

Brand Image and Btand Equity are Synenymous terms.

(¢) Match the following

A B
Customer Relationship Management (2) Non-Paid Form
Viral Marketing | Yot (b) Resolves conflicts
Multi Level Marketing - | in distribution
Vertical Marketing Svstem (¢) Clstomer Feedback

Publicity (d) Trade Fairs

(¢) Brand Resonance °
(f) Network Marketing
(g) Social Mediz
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